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FCC endpoints and tracks another 
Symantec Data Loss Prevention 
module that inspects network 
traffic for more than 10,000 FCC 
users. 

D’Antonio adds: “Our cloud-
based service provider’s expertise 
with Symantec Data Loss Preven-
tion is greater than our own, and 
service level agreements let us link 
payment to project success. We get 
three years of service for about the 
cost of owning the solution, saving 
around 70 percent in one year of 
investment.”

Reduce compliance  
staff time by 50 percent
Another benefit at FCC is easier 
compliance. “In Spain, we have the 
Organic Data Protection Law, which 

is very strict about how personal 
data can be handled,” D’Antonio 
observes. “Symantec Data Loss 
Prevention automates our verifi-
cation, showing where personal 
data goes and who accesses it. 
Our compliance verification time 
is reduced by 50 percent.”

Accelerate  
the business
To win new business 
at BCD Travel, it’s now 
almost a given to be able 
to show that the risks of 
data loss have been miti-

gated, says BCD Travel’s Sturisky. 
Minimizing risks is only one of 

the gains. “When the IT security 
team works on data loss preven-
tion, we have a unique perspective 
on processes, across the silos of 
the business, and we can capital-
ize on unique insights,” Sturisky 
notes. The company is already 
tweaking communication channels 
to create a competitive advantage 
after being able to observe how 
customers prefer to transmit sensi-
tive data.

More opportunity lies ahead. 
“We serve a third of Fortune 500 
companies and have real-time data 
on their travelers,” Sturisky con-
tinues. “If you’re on a connecting 
flight and we see it will be late, the 
system could trigger action that 

gets a new connection booked for 
you, or a hotel room, so you don’t 
have to start frantically making 
phone calls when you land.”

Sensitive data, once it is 
secured by a solution such as 
Symantec Data Loss Prevention, 
Sturisky concludes, can provide 
just the edge that enables the 
business to grow. n

* 2009 Data Breach Investigations Report, 
Verizon Business Risk Team.
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> Client Management
Altiris Client Management Suite 

> Data Loss Prevention
Symantec Data Loss Prevention

> Endpoint Security
Symantec Endpoint Encryption
Symantec Endpoint Protection
Symantec Network Access Control

> Discovery & Retention Management
Symantec Enterprise Vault

> IT Compliance
Symantec Control Compliance Suite

> Messaging Security
MessageLabs Hosted Email Security

> Security Management
Symantec Security Information
Manager

Gain Control with  
Symantec

s

Hilton Sturisky (left), Senior Vice  
President, Reggie McNeill (right), Vice 
President, Infrastructure and Operations, 
and Sherron Smart (back), Director, 
Information Protection and Security,  
BCD Travel

“We need to be able to adapt  
	 to a flexible and mobile  
 workforce. Symantec Data Loss    
   Prevention on our endpoints     
       gives us the assurance our  
  policies will be enforced.” 

– Hilton Sturisky, Senior Vice President, BCD Travel

 s BCD Travel
Founded: 1987
Location: Utrecht,  
The Netherlands
Employees: 13,000
Website: www.bcdtravel.com
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