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>>Fostering the Corporate Network

Web 2.0 Technologies in the Workplace
are Delivering Measurable Business Benefits

McKinsey Quarterly online survey

conducted in June 2009 finds that

Web 2.0 applications are delivering

measurable benefits to companies
that are deploying them in their business
operations. The results demonstrate that
successful companies not only tightly inte-
grate Web 2.0 technologies with workflow
but also create a “networked company,”
linking with customers and suppliers through
Web 2.0 tools.

Of the 1,695 executives surveyed from
across industries, regions, and functions,
69 percent reported that their companies
have gained measurable business benefits,
including more innovative products and
services, more effective marketing, better
access to knowledge, lower cost of doing
business, and higher revenues. Half the
respondents reported that Web 2.0 has
fostered in-company interactions across
geographic borders. Forty-five percent

claimed better interactions across func-
tion, while 39 percent reported better
communications across business units.

Respondents were asked to specify the
percentage improvement for each reported
benefit. The median level of gains derived
from internal Web 2.0 use ranged from a 10
percent improvement in operational costs to
a 30 percent increase in the speed at which
employees are able to tap outside experts.
Interestingly, good management seems to be
more than half the battle in ensuring satis-
faction with Web 2.0, a high rate of adoption,
and widespread use of the tools.

Although many companies use a mix of
tools, the more heavily used technologies are
blogs, wikis, and podcasts—tools that are
also popular among consumers. And despite
the current recession, respondents report
they will continue to invest in Web 2.0.

Read the full survey at go.symantec.
com/mckinseyweb?2.
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Catching
the Rogue

essageLabs Intelligence

reports that Real Host, an

ISP based in Lativia, was
linked to the Cutwail botnet as well
as malicious
Websites and
rogue antivirus
software. Cut-
wail is currently
one of the larg-
est botnets and
is responsible
for 15 to 20 per-
cent of all spam.
Real Host was
disconnected
by its upstream
providers on
August 1, and
the impact was immediate—spam
volumes temporarily declined 38
percent in a 48-hour period.

The report also finds that
while virus activity in China
declined to 1 in 196.9 emails,
the country still leads the virus
chart for August. Singapore,
Switzerland, the UK, and the
UAE completed the top five virus
affected countries for the month.
July’s most affected country,
Australia, became the 12th most
affected in August.

For the complete report, visit
www.messagelabs.com/intelligence.

[The Voteis In]

Business Solutions magazine
announced its Best Channel Prod-
ucts 2009 awards, and Symantec
Backup Exec and Enterprise Vault

both received awards this year.
Backup Exec 12.5 was selected as
one of the best “Backup & Disaster
Recovery Software” solutions

and Enterprise Vault 8.0 as one

of the best “Data Management”

solutions. The awards are chosen
by VAR subscribers, who rate
vendors in categories such as
product features, reliability, and
innovation. Penn State Uni-
versity is tasked to ensure the
Web-based survey’s statistical
accuracy. The survey collected
19,833 votes from 2,186 unique
reseller subscribers, who repre-
sent an estimated $14.3 billion in

annual sales. To learn more, visit
go.symantec.com/channelawards.

[ Fourth Annual GovMark
Awards ]

The Symantec Government
Symposium—a complimentary,
one-day event devoted to the
public sector and its partners—
took honors for the best Fed-
eral Civilian Marketing Program

at the Fourth Annual GovMark
Awards hosted by GovMark
Council. Symantec was recog-
nized for transforming the sym-
posium from a single-vendor,
product-focused event to an
industry-funded, public-private
exchange forum and network-
ing event. To learn more about
the event, visit www.symantec.
comy/symposium.
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